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Career  Opportunities 


ENTRY  :  The  mean  (average)  of  the  bottom  third  of  wages  in  an  occupation. 

MEDIAN:  Half  of  the  workers  in  the  occupation  earn  more  than  this  wage:  half  earn  less. 
EXPERIENCED  :  The  mean  of  the  top  two-thirds  of  wages  in  an  occupation. 
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AD 

BA/BS 


> 

> 
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High  School  diploma  or  equivalent 
Associate  Degree  of  Arts/Science 
community  college,  2  years 
Bachelor  of  Arts/Science  degree 
colleges/universities,  4  years 


OUTLOOK  HOURLY  WAGES 


2008  }  LONG-TERM  SHORT-TERM 

EMPLOYMENT  OUTLOOK  FORECAST  ENTRY  MEDIAN  EXPERIENCED  !  EDUCATION  AND  TRAINING 


Artists  &  Commercial  Artists  1 9,036 

Bindery  Machine  Operators  8,191 

Designers,  Except  Interior  Design  14,177 

Mail  Clerks,  Except  Postal  Service  7,324 

Mailing  Machine  Operators  3,599 

Advertising/Marketing/Public  Relations  Managers  31 , 1 50 

Offset  Lithographic  Press  Setters  &  Operators  4,580 

Photographers  7,385 

Printing  Press  Machine  Operators  6,687 

Advertising  Sales  Agents  8,639 


VF  VF  $9.85  $15.78  $24.58 

VF  UF  $5.81  $7.70  $10.37 

VF  VF  $8.36  $14.82  $20.47 

F  VUF  $6.43  $8.41  $9.72 

F  VUF  $5.66  $7.15  $9.40 

VF  VF  $14.04  $26.11  $34.34 

VUF  VUF  $10.74  $15.58  $19.71 

F  UF  $7.46  $12.50  $15.21 

UF  VUF  $9.19  $13.45  $17.01 

VF  F  $9.75  $16.15  $23.62 


BA  in  fine  arts,  graphic  design  or  visual  communications. 
Talent  and  skill  must  be  demonstrated  in  the  artist's 
portfolio. 

HS;  required  skills  include  basic  mathematics  or 
mechanical  skills. 

BA  in  fine  arts.  Assistant  designer  positions  require  an 
AD  in  design  from  a  two-  or  three-year  professional 
school. 

HS;  training  is  provided  on  the  job  by  experienced  staff. 


Training  is  provided  informally  on  the  job. 


BA  with  courses  in  advertising  or  marketing.  Jobholders 
may  be  promoted  from  within. 

HS  and  the  completion  of  a  formal  training  program 
(apprenticeship)  in  printing  equipment  operation. 


BA  in  field  plus  technical  background  plus  creativity. 


HS  and  completion  of  a  formal  training  program  or 
(apprenticeship)  in  printing  equipment  operation. 


BA  in  either  advertising,  marketing  or  graphic  design. 


•  Occupational  growth  rates  and  job  opening  data  are  based  on  All-Industry  projections  through  the  year  2008.  p 

•  Long-Term  Outlook  and  Short-Term  Forecast  descriptors  are  derived  from  projected  employment  growth  and  the  level  of  employment  for  VF 

the  occupation  as  a  percentage  of  total  employment. 


Favorable 
Very  Favorable 
Unfavorable 


•  Wage  data  cover  full-time,  part-time  and  seasonal  employees  but  exclude  temporary  and  contractual  workers.  Wages  include  piece  rates, 
commissions  and  cost-of-living  allowances  but  exclude  overtime  and  tips. 


VUF  Very  Unfavorable 


"‘data  are  not  available 


■  WHAT  ARE  SOME  OF  THE  JOBS? 

ARTISTS. ..that  work  for  commercial  clients  are 
known  as  graphic  artists  or  graphic  designers.  They 
use  a  variety  of  print,  electric  and  film  media  to  create 
art  that  meets  a  client’s  needs.  Most  graphic  artists 
now  use  computer  software  to  design  new  images. 
They  create  graphics  for  publications,  television  and 
computer-generated  media.  Illustrators  paint  or  draw 
pictures  for  publications,  films  or  paper  products  such 
as  greeting  cards.  Medical  scientific  illustrators 
combine  artistic  skills  with  knowledge  of  the  biological 
sciences. 


DESIGNERS. ..do  work  that  is  closely  related  to  that 
performed  by  graphic  artists.  Commercial  designers 
often  specialize  in  one  area,  for  example,  the 
packaging  of  particular  products.  In  some  specialties, 
computer  aided  design  (CAD)  tools  are  used  to  better 
visualize  products.  In  larger  firms,  art  directors  have 
final  approval  of  all  preliminary  sketches  and  design 
concepts. 


MAIL  CLERKS. ..sort  and  deliver  all  incoming  and 
outgoing  mail.  They  classify  outgoing  mail  by  class 
(registered,  certified,  special  delivery,  and  first  to 
fourth  class)  and  may  group  mailings  by  ZIP  code. 

In  firms  with  a  large  volume  of  outgoing  mail, 
mailing  machine  operators  use  machines  which: 
emboss  names,  addresses  and  other  images  onto 
metal  plates  for  use  in  addressing  machines;  collate, 
fold  and  insert  material  into  envelopes;  affix  postage; 
and  address  business  forms,  envelopes  or 
advertising  literature. 


PHOTOGRAPHERS. ..creatively  use  lighting,  lenses, 
film,  filters  and  camera  settings  to  take  pictures  of  a 
limitless  array  of  subjects.  Those  with  required 
technical  skills  and  fully  equipped  darkrooms  also 
develop  and  print  their  own  photographs.  As  in  other 
areas  of  the  graphic  arts,  photography  increasingly 
involves  the  use  of  computers.  Pictures  can  be 
scanned  to  a  digital  form,  manipulated  and  stored  on 
a  compact  disc  (CD)  in  the  same  way  that  music  is. 
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■  WHAT  IS  THE  JOB  OUTLOOK? 

This  industry  includes  establishments  providing  a  wide 
variety  of  business  services.  Included  are  direct  mail 
advertising;  mailing,  printing  and  duplicating  services; 
graphic  design  firms;  commercial  photography  studios 
and  secretarial  and  court  reporting  services. 

The  rate  of  job  growth  in  this  sector  is  expected  to  be 
higher  than  the  average  for  all  Illinois  industries  through 
2008.  The  success  of  direct  mail  advertising,  which 
targets  specific  groups  of  consumers,  is  expected  to 
continue.  Demand  for  word  processing,  desktop  pub¬ 
lishing  and  graphic  design  services  should  also  continue 
to  grow.  Advances  in  both  computer  technology  and 
software  have  now  made  it  possible  to  perform  custom 
page  layout  and  design  services  using  only  a  computer. 


■  WHERE  CAN  I  FIND  ADDITIONAL 
INFORMATION? 

The  Occupational  Outlook  Handbook,  2000-01  Edition, 
contains  many  additional  sources  of  information  for  over 
250  occupations  in  all  sectors  of  the  economy.  You  may 
order  the  Handbook  by  contacting  the  U.S.  Government 
Bookstore,  401  South  State  Street,  Suite  124,  Chicago, 
Illinois  60605-1297,  312/353-5133  or  check  out  the  online 
version  at  http://stats.bls.gov/ocohome.htm. 

For  access  to  other  labor  market  and  workforce 
information  on  the  internet,  visit  the  following  sites: 

IDES'  home  page:  http://www.ides.state.il.us, 

LMI  Source:  http://lmi.ides.state.il.us, 

Workforce  Info  Center:  http://www.ILWorklnfo.com  and  a 
site  targeted  towards  high  school  students: 
http://www.workforceinfo.state.il.us. 
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Career  Guide  Sources: 

Illinois  Department  of  Employment  Security’s 
"Occupational  Projections”  and  “Occupational 
Employment  Statistics  Wage  Data”  and  the  U.S. 
Bureau  of  Labor  Statistics’  “Occupational  Outlook 
Handbook” 
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